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Executive Summary 
The dissemination activities aim at raising interest of relevant stakeholders, including the 
end-users of the ASSURED solutions, developed during the project and the cities.  
This document describes the strategy conceived for the dissemination of the ASSURED 
activities and results addressing the target audience. These activities will additionally work 
towards transferring information about the results generated during the project lifecycle to 
the relevant stakeholders (e.g. cities, associations, etc.) and at gathering their feedback. 
In a second instance, exploitation-oriented dissemination activities will be aimed at 
promoting the project approach, technological solutions, demonstrators, business models, 
etc., towards the target end-users to speed up their adoption and uptake. Raising public 
awareness, maintaining and developing the level of knowledge requires a constant effort 
from the project Consortium. Dynamism and imagination are crucial elements to 
permanently reach our target audience. In this sense, this document goes along the tools 
and means implemented in the project to ensure a high awareness of ASSURED among 
its target audience.  
The current strategy will provide an overview of the following contents: 
Chapter 3 introduces the purpose and focus of the dissemination activities. Starting from a 
general view and then narrowing to the project objectives, the section also includes a brief 
introduction of the ASSURED project and its key facts.  
Chapter 4 describes the ASSURED dissemination strategy, its objectives and target 
groups. It also includes an overview table of the main target groups and tools that can be 
implemented in the dissemination activities programme in the subsequent chapter 5, 
which details the activities, the timing and the responsible person of the dissemination 
programme.  
Chapter 6 describes the importance of developing a project message and how it will help 
raise awareness about the project. It also highlights that the message is in constant 
evolution to ensure high awareness about the project at all stages. 
Based on the message, chapter 7 presents the ASSURED visual identity which has been 
conceived according to the project key aspects. It includes the project logo, banner and 
templates. Once the visual identity is set up, chapter 8 illustrates the different 
dissemination and communication tools that arise from it. The dissemination tools that will 
be applied during the project are presented, including the development of the website, the 
setting for e-newsletter and project publications, as well as the project events, social 
media, and ASSURED training. These tools will contribute to the large scale 
dissemination of the project. To conclude, the role of the project partners in the 
dissemination and communication activities is also described.  
As an additional tool that serve both for dissemination and networking, chapter 9 
describes the purpose and main topics that will be addressed by the ASSURED User 
Groups. Finally, the different networking activities within ASSURED are described in 
chapter 10. 
Chapters 13 and 14 describe how the dissemination and communication activities can be 
tracked and how to measure the impact of the project efforts towards great dissemination. 
Finally, chapter 15 provides clear advice to the project partners on the rules to be followed 
when disseminating and communicating the project, including knowledge management 
and protection as well as for the management of intellectual property. 
Chapter 16 gathers useful annexes such as the project visual identity guide, which 
provides indications on how to use the ASSURED visuals (logo, colours, typography) and 
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templates, as well as a repository list of scientific journals that can be used a reference by 
the project partners. 
Attainment of the objectives and explanation of deviations 
The objectives related to this deliverable have been achieved in full and as scheduled. No 
deviations occurred. The objective of the deliverable was the definition of a clear and 
engaging dissemination strategy matching the goals and purpose of the project and 
oriented to outreach a wide audience. 
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1. Introduction 
The document “Dissemination Strategy” aims at setting up the framework for an 
appropriate communication and dissemination of the project results to relevant 
stakeholders and the commercial vehicle community in general, and to pave the way to 
exploitation of the project results. It describes the approach, its objectives and target 
groups, and provides an overview of the different tools and means to achieve the 
dissemination and communication goals. The strategy aims at supervising all 
dissemination and communication activities of the project in order to: 
• Generate an effective flow of information and publicity about ASSURED objectives 
and results, 
• Harmonize all dissemination and communication actions about ASSURED carried 
out by the different partners or the coordinator, 
• Avoid the duplication of communication and dissemination activities and costs, 
• Encourage actions to disseminate, coordinate and interact with external projects, 
decisions-makers, researchers and everyone interested in the project activities. 
1.1 ABOUT ASSURED 
ASSURED, fASt and Smart charging solutions for full size URban hEavy Duty 
applications, is the first project developing and testing interoperable and scalable high-
power charging solutions for urban commercial electric vehicles. Several demonstrations 
will test e-buses, e-trucks and commercial light e-vans in cities across Europe with the 
ultimate goal of providing solutions able to charge various types of vehicles with different 
charging infrastructures.  
ASSURED envisions cleaner and more sustainable cities where the electrification of 
urban commercial vehicles and their integration with high power fast-charging 
infrastructure play a major role to increase the liveability and quality of life of the citizens.  
The project will run over four years, from October 2017 until September 2021, on a budget 
of EUR 23.64 million, with an EU funding of EUR 18.65 million. 
The consortium is made of 39 members from 12 countries including practitioners from 
across the entire value chain: public transport authorities and operators, manufacturers of 
buses, trucks and light vehicles, electric energy providers, suppliers of charging 
infrastructure, national and international associations, municipalities, consultancy 
companies and research institutes. 
ASSURED will develop and test high-power solutions for full-size, urban, heavy-duty 
applications. This will contribute to reducing the environmental impact of transport 
emissions as well as the total cost of ownership and operational costs. Additionally, the 
grid stability will be improved to ensure a secure energy supply, essential for future uses 
when a larger number of vehicles will rely on the charging infrastructure.  
 
The objectives are: 
• Understanding the needs of the cities, operators and end-users when it comes to 
high power fast charging infrastructure for the next generation of electric buses, 
trucks and commercial vans in cities; 
• Developing & testing innovative charging management strategies to optimise 
operational costs and ensure grid stability while reducing the environmental impact 
of the urban transport, especially air and noise pollution; 
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• Providing cities, operators and end-user with interoperable and scalable high 
power charging solutions among different key European charging solution 
providers; 
• Evaluating the cost, energy efficiency, impact on the grid, noise and environmental 
impact of the ASSURED solutions; 
• Boosting the take-up of the ASSURED business cases and project results across 
Europe by eliciting knowledge and probative value on high-power charging 
solutions for decision-makers. 
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2. The ASSURED Dissemination Strategy 
This strategy is intended to provide a clear and comprehensible approach of the 
dissemination activities to be implemented during ASSURED as well as to provide the 
project partners with guidance and rules to ensure a proper and homogenous 
communication. 
The dissemination activities will address the ASSURED target groups (local authorities, 
decision makers, PTOs, PTAs, OEMs, DSO, research and academia, citizens). Such a 
wide range of public transport stakeholders and groups of cities will be addressed through 
a wide range of dissemination tools and channels.  
The dissemination process will focus on:  
• Disseminating the specific results and insights of the use cases in the three 
defined thematic pillars, i.e. Electric Buses, Electric Trucks and Electric Vans, 
• Communicating about the project broader activities and results. 
The dissemination strategy consists of two main steps: 
• Step I focusing on raising awareness among stakeholders:  
The aim of this phase is to create visibility and raise interest in the project and its 
expected outcomes. This will be done within the project’s and external community 
of stakeholders (i.e. the European Cities involved in pilots) as well as beyond, to 
wider stakeholder audiences. In addition, during Step I will collect relevant 
feedback from their side.  
This phase is designed to promote the project and its anticipated results at 
relevant events, in line with the project Deployment Strategy (WP10). 
• Step II focusing on the exploitation-oriented dissemination of results: 
This phase has a strong focus on disseminating the project’s results once they will 
be mature enough - aiming at demonstrating the benefits that the new methods 
and tools provide to the end-users. To maximize the engagement of the 
stakeholders’ community, enlarge the assessment and validation of the ASSURED 
outcomes through independent expertise, a project User Group (UG) will be 
created under the coordination of UITP. UITP will select a group of around 25 
public transport operators and/or authorities to participate in the User Group. Such 
group will follow and contribute to the project activities from the needs identification 
to the Operational KPI identification and assessment.  UG’s work will be 
complemented by a set of active workshops dedicated to key aspects of 
ASSURED project. Training materials and Policy Brief will be released to inform 
policymakers and standardization bodies about the project results. 
This document identifies the key interests of stakeholders’ categories, defines audience 
categories and associates them to the most suitable dissemination tools to be used in 
order to produce the highest awareness of project. Furthermore, the dissemination 
strategy points out dissemination milestones and frequency of their distribution, which 
ensures smooth and undisrupted flow of information about the project. The project identity 
is described in detail, including the logo, the website, and communication tools used in the 
project, as well as participation to the events.  
While elaborating this strategy, it became clear that besides the need to communicate 
scientific and technical results, the document should also consider the educational and 
motivational perspective, especially when it comes to make the wide public aware of the 
innovations in the field of electric mobility. Likewise, taking into account the overall goal of 
the project, i.e. improving quality of life in cities by introducing electric high power charging 
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of urban commercial vehicles, the dissemination strategy shall also pay attention to the  
social needs arising from the impact of transport in air quality and noise levels in the urban 
realm.   
At the same time, as indicated by the EC1, the final goal of the dissemination and 
communication of European projects should aim to demonstrate the ways in which 
research and innovation is contributing to a European “Innovation Union” and account for 
public spending by providing tangible proof that collaborative research adds value by: 
• Showing how European collaboration has achieved more than would have 
otherwise been possible, notably in achieving scientific excellence,  
• Contributing to competitiveness and solving societal challenges;  
• Showing how the outcomes are relevant to our everyday lives, by creating jobs, 
introducing novel technologies, or making our lives more comfortable in other 
ways; 
• Making better use of the results, by making sure they are taken up by decision-
makers to influence policy-making and by industry and the scientific community to 
ensure follow-up. 
In this sense, the inner culture of ASSURED is a) to engage its target audience with 
electric mobility and to promote a social, innovative and engaging experience focused on 
the deployment of large e-fleets for passenger and freight transport in the urban realm.  
The success of the project will be strongly linked to its promotion, the Consortium’s ability 
to raise expectations on its work and results, and the networking activity that will lead to a 
broad dissemination and exploitation of the project results.  
2.1 DISSEMINATION OBJECTIVES AND TARGET GROUPS 
ASSURED aims to be a leading project in Europe in the field of urban high power 
charging infrastructure for commercial electric mobility. Through targeted activities, 
dedicated communication tools and communication channels, the project intends to go 
beyond mere promotion and dissemination of results to encourage the market uptake of 
the ASSURED solutions in European cities. The different dissemination and 
communication activities are enablers for raising awareness about ASSURED that allow:  
• To define and implement a common strategy for effective and integrated 
communication and dissemination of ASSURED activities and results  
• To develop the necessary tools for appropriate dissemination 
• To inform the relevant stakeholders at local, national, European and international 
levels and ensure a wide visibility of the project 
• To increase the project’s visibility, thus broadening the range of addressed, project 
acceptance and influencing the uptake potential 
• To inspire broader debate about the potential of electrification for strengthening the 
role of sustainable transport modes. 
2.1.1 Objectives 
The overall aim of the ASSURED dissemination is to spread out information on the 
project’s activities and results by means of: 
• Dissemination for awareness: making the public aware of the ASSURED project, 
of its on-going activities, identified solutions and project results 
                                                                    
 
1 EC (Sep 2014) Communicating EU research and innovation: guidance for project participants 
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• Dissemination for exchanges of concepts and solutions: providing information 
relative to specific topics for a targeted audience composed of experts, organising 
exchanges of best practices between professionals with a deeper knowledge as 
well as within the members of the ASSURED User Group 
• Dissemination for wider acceptance: sharing information and promoting the project 
mission and results to a wide group of stakeholders at international, European, 
national and local level, including the wide public. 
The high level dissemination aims are translated into the following operational objectives: 
1. Define and implement a common strategy for effective and integrated 
communication and dissemination of the project, of its demonstrations and of its 
results 
2. Develop the necessary tools for appropriate dissemination 
3. Inform key stakeholders and disseminate the project’s activities and results at 
local, national, European and international level 
4. Increase the project’s visibility to external members of the Consortium, thus 
broadening the project’s acceptance and influencing the uptake of its results 
5. Ensure a wide visibility of the project’s activities and results by organising project’s 
events and attending external events, targeting a broad range of addressees. 
2.1.2 Target Groups 
The ASSURED target groups are all relevant stakeholders in the field of urban electric 
mobility, including:  
• EU and national institutions 
• European cities and citizens  
• PTOs, PTAs and end-users  
• Electricity retailers and DSO 
• Electricity and energy associations;  
• Standardisation bodies (in particular CEN-CENELEC, IEC &I SO) and actors 
involved in the standardisation process; similar projects or initiative in this area. 
• National, European and international associations active in the field of electric 
mobility. 
• Citizens and the general public. 
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2.2 OVERVIEW DISSEMINATION STRATEGY 
 
What to disseminate? To whom? When? 
 
How? 
 
 
Rationale? 
 
General information 
(newsletters, website, 
workshops, conferences, 
publications,documentation) 
All 
Along the whole project, 
through events and 
publications 
 
Website, newsletters, leaflets, 
presentations, participation to 
conferences, press releases…  
 
 
Raise awareness about the project 
 
Disseminate ASSURED results 
Technical and scientific 
information 
PTOs: bus operators, industry 
(bus OEMs and supply 
industry), energy providers, 
research centers, universities, 
consultancies 
At meetings, workshops 
and events 
 
Exercises (User Group), 
presentations, participation to 
conferences… 
Website, newsletters, ASSURED 
documentation, UITP bodies 
 
 
Provide specific and detailed technical data 
about e-bus performance 
 
Meetings/workshops can provide comments to 
feed further ASSURED deliverables and 
results 
Results from ASSURED Use 
Cases and demonstrators in 
pilot cities 
 
Institutions (national and EU), 
European networks, 
organising authorities, bus 
operators, industry (bus OEMs 
and supply industry), energy 
providers, bus experts, 
regulators, local decision-
makers 
 
After the release of the 
demonstrations’ results 
Presentations, participation to 
conferences, specific ASSURED 
documentation… 
 
 
Provide guidance for the deployment of 
interoperable, super-fast high power charging 
infrastructure in European cities 
 
 
 
ASSURED Final Results 
PTOs, PTAs, cities, industry 
(bus manufacturers and 
supply industry), energy 
providers, European networks, 
regulators, local decision-
makers 
End of the project 
 
Presentations, participation to 
conferences, Final Event, dedicated 
ASSURED documentation 
 
 
Raise awareness about the challenges and 
propose possible solutions for the deployment 
of interoperable, super-fast high power 
charging infrastructure  
 
Table 1. Overview Dissemination Strategy 
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3. The Dissemination Approach 
Dissemination is a permanent activity throughout the duration of the project. Still, there will 
be specific occasions and project milestones that can be identified as particularly suitable 
for outreach activities towards the project target groups. This can include the organisation 
of an event, when key results become available, a publication is launched and/or one of 
the cities takes an important step towards implementation, etc. 
3.1 ESTABLISHING ASSURED AS A BRAND 
Initially, dissemination efforts will mainly be geared towards establishing ASSURED as a 
well-known brand in the electric mobility field for the public transport and freight sectors. 
The aim is to maximise the project visibility. During this start-up phase, the delivery of 
communication tools that are being developed to support the project dissemination 
activities will provide good opportunities to actively reach out to the target audience. 
Therefore, social media tools will be involved on regular basis, promoting and covering 
first Demo Launch events as well as events in which ASSURED is involved and sharing 
information that may be of interest of the stakeholders. Additionally, during this stage, the 
first issue of the ASSURED newsletter will be published. All articles and further 
information concerning the project will be announced through the social media channels 
and published on the website. 
The main goal at this stage is to inform the target audience about the project and gain first 
followers. 
3.2 SPREADING THE WORD 
In the second phase, communication will concentrate on promoting events of the 
demonstrators, which will be communicated on the project website, social media and 
through newsletters. In between, there will be also other dissemination activities reporting 
on intermediate steps of the project. The project Partners will further work to maximise the 
project visibility by regular updates on the website and social media accounts. At this 
stage, the amount of articles published about the project is expected to grow rapidly, 
which will be equally announced through the social media channels and published on the 
website.  
In this phase, the emphasis will be placed on the current actions and first results collected. 
The ASSURED User Group activities will also contribute to spreading the word about the 
project and gathered knowledge. 
3.3 CREATING THE ASSURED LEGACY 
In the last year of the project, dissemination and outreach activities will increase, as more 
results become available, culminating at the ASSURED Final Event. The focus will then 
shift towards creating the ASSURED legacy that will stay after the project end, and 
towards encouraging other stakeholders to take up the project results and implement 
them in their daily business. The ASSURED website will stay online for a period of 4 
additional years, with all information and project results accessible. The website section 
Results will provide an easy and free access to all public deliverables for all interested 
visitors. Also section Publications will keep showcasing materials, such as demonstration 
leaflets, reports etc. Through these combined efforts, ASSURED aims to create a 
meaningful and relevant heritage that can really make a difference and give a boost to the 
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integration of electric vehicles with super-fast high power charging infrastructure in cities. 
The third phase will serve therefore to disseminate results and guidelines developed in the 
project.  
The dissemination activities programme based on this approach are gathered in the 
following table. 
3.4  DISSEMINATION ACTIVITIES PROGRAMME 
Action  Program Responsible 
 
Update website 
www.assured-project.eu  
 
Bi-monthly or more often when 
milestones are achieved (e.g. launch 
event, publications, participation in 
major events) 
 
UITP 
 
ASSURED e-Newsletter 
 
Periodically, twice a year 
 
UITP 
 
ASSURED Brochure 
 
Two brochures, the first in October 
2018 and the second in July 2021 
 
UITP 
 
Press Release / Conference, 
interaction with the press of all 
levels and preparation of 
articles/interviews 
 
Linked to important events/dates, e.g. 
launch events, etc. 
 
 
UITP and local partners 
 
Radio & TV coverage 
 
Upon request, (at least once a year, 
on the occasion of the launch event) 
 
UITP and local partners 
 
ASSURED User Group 
 
Twice a year 
 
UITP 
 
UITP Committees and 
Commissions 
 
As relevant, min. twice a year 
 
UITP 
 
UITP Congress and Exhibition 
 
Bi-annual 
 
UITP in cooperation with 
the Consortium 
 
International, national, local 
events and conferences 
 
On selection, at least 30 on the basis 
of relevance, available budget, 
audience type and stage of the 
project (read more in section 12.4 
Events). 
 
All partners 
 
Update of social media 
Facebook, Twitter, LinkedIn 
 
Weekly 
 
UITP 
 
Publication and documentation, 
including technical & scientific 
documents 
 
Upon availability of the data, mostly 
towards the end of the project 
 
UITP and relevant partners 
(as responsibilities defined 
in the DoW) 
 
Public Deliverables 
 
As scheduled in the DoW 
 
All partners 
 
Presentations 
 
At conferences, meetings, 
workshops, trainings (both organised 
and attended) – 30 in total 
 
All partners 
 
Table 2. Dissemination Activities Programme 
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4. The ASSURED Message 
The dissemination and communication activities also aim at sharing a message with the 
target audience to put forward the value of an EU-scale collaboration to show citizens and 
electric mobility stakeholders that they can benefit from a project like ASSURED in their 
daily lives.  
The messages should be developed carefully by all the partners of the project so that they 
address precisely the core topics and target audiences. By involving all the partners the 
project aims to help identify themselves with the voice of ASSURED and embrace it. The 
development of the messages has already started and will be continued in the initial 
phase of the project once all the aspects of the project and the needs are understood 
better.  
Additionally, the messages will be adapted to the stage of the project in order to reflect its 
development and keep the interest high. 
4.1 RAISING AWARENESS ABOUT ASSURED 
Developing greater public awareness of the project, maintaining and developing a certain 
level of knowledge about ASSURED among all types of audiences requires a constant 
effort from the project consortium. The information disseminated will be adapted to the 
project activities and development to inform the public about the evolution and positive 
achievements of the project, but also to avoid that the audience loses its interest. The 
messages will evolve and become more detailed towards the end of the project, when the 
results are available. Dynamism and creativity are primordial to constantly spur the 
public’s curiosity. In order to engage the largest audience, daily, weekly, quarterly and 
special dissemination activities will be carried out (see Dissemination Programme). 
4.2 SHARING A MESSAGE: INTEROPERABLE HIGH POWER CHARGING TO 
BOOST ELECTRIC MOBILITY IN CITIES 
With the support of the European Commission, the Consortium partners work together to 
boosting the integration of urban commercial electric vehicles with high power fast-
charging infrastructure across Europe. 
Thanks to the Use Cases, the live demonstrators and the knowledge gained during the 
project, it is possible to provide answers and contextualised information to decision 
makers interested in introducing e-mobility in their cities. ASSURED is therefore an 
outstanding platform to share experience in order to create a competitive and sustainable 
transport system by deploying electric mobility and the corresponding interoperable 
charging infrastructure. 
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5. The ASSURED Visual Identity 
An attractive and strong project visual identity is crucial to ensure better visibility and 
immediate recognition. It also helps develop trust and avoids confusion in the messages 
conveyed to the target audience. 
5.1 THE ASSURED LOGO 
The logo is the basis of the project visual identity. It is the most recognisable element of 
the visual identity and represents the project and the Consortium behind it. For this 
reason, the ASSURED logo followed a cooperative selection process where the partners 
were able to vote for the final choice. The logo proposals were presented to the 
Consortium at the ASSURED technical Kick Off meeting. Once a logo proposal was 
chosen, the colour schemes were finally selected and approved. The definition of the logo 
was the base for the further development of the project identity which followed with the 
banner and the website creation process. 
The general public discovered the logo on 16th November during the public launch event 
of the ASSURERD project in the frame of the Smart Mobility World Congress with the 
cooperation of the local partners TMB.  
The logo is colourful and dynamic, playing with the reference to the electricity by 
transforming the final letter “D” into a plug and a ray underlying the project acronym that 
symbolises a cable. The colour selection – blue and green – is dynamic and innovative in 
the selected tones. The general idea of the ASSURED logo is to transmit the energy of 
electricity and identify the project with the constant energy flow that is needed to support 
the uptake of electric mobility.  
 
 
Figure 1. ASSURED Logo 
 
The ASSURED logo is part of the road projects in which UITP leads or participates to, 
such as ZeEUS or EBSF_2.  By creating a strong and recognisable brand, the audience 
gets the first indications what the project is about. The attractive colours, presence of 
purple, green and marine blue as well as nodes are the most visible elements of this 
visual identity. 
5.2 THE ASSURED BANNER 
The ASSURED Website Banner was created in parallel with the logo. It is a dynamic and 
arty pattern in line with the logo colour scheme representing the energy waves of 
electricity. The banner has been kept simple but strongly visual, no statement has been 
added to it. 
 
 
Figure 2. ASSURED Banner  
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5.3 THE ASSURED TEMPLATES 
A set of Templates were developed in order to ensure uniformity when communicating 
about the project. Both templates complete and reinforce the identity of the ASSURED. 
Partners are strongly encouraged to use these templates when sending out documents or 
giving presentations.  
The ASSURED PowerPoint Template was created to ensure a common visual support for 
the lifetime of the project. Partners are encouraged to use illustrations and to share their 
concepts in a clear and simple way while they create their slides. They are also advised to 
adapt the content to the target audience and to limit the use of technical references and 
jargon while addressing experts. 
The ASSURED Word Template was created for the documents related to the project (e.g. 
speeches, conference papers, press releases, meeting agenda and minutes, etc.). There 
are two kinds of templates: one is designed for public communication like reports that will 
be published and the other is for internal communications and deliverables. Thanks to this 
homogeneous and uniform way of delivering the documents, ASSURED keeps uniformed 
and recognisable brand. The partners are invited to create their documents within the 
Template, always adapting the content to the readers. Moreover, they are encouraged to 
convey understandable and well-structured message about the project. 
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6. Dissemination and Communication Tools 
After having created a logo, a graphic charter will be developed and will feed the creation 
of the project website and other dissemination tools such as project templates, brochure, 
roll-up, newsletter, etc. Digital e-newsletters will be sent out. A project motto may also be 
elaborated along the project. 
6.1 ASSURED WEBSITE 
The ASSURED website www.assured-project.eu is conceived to be strongly visual, with 
powerful pictures that catch the attention of the visitor, and at the same time avoids an 
overload of text offering a clean, well structured, neat page. Though the topic is highly 
technical, the website is oriented towards a wide audience and offers general information 
both static and dynamic. 
The website will provide public access to relevant non-IP-sensitive results (i.e. summaries 
on progress and achievements, downloadable publishable periodic activity reports, etc.) 
and a private area developed for internal use by the consortium partners to provide a 
centralised access to all materials of the project. The main statement of the project 
“Boosting the integration of urban commercial electric vehicles with high power fast-
charging infrastructure across Europe” is integrated in the website. 
The design chosen to reach this goal is a one-page website, where the different section 
are accessible from the module menu on the top of the page, which remains always on 
the top of the page. 
A total of 7 website modules provide static and dynamic information.  
The static information include sections like:  
• About ASSURED: describing the project Vision, Objectives, the ASSURED User 
Group; the Partners providing the list of the Consortium members; and a brief “At a 
Glance” sub-section with the project key facts. 
• Key Innovations, highlighting the topics that ASSURED is introducing and 
structured under four sections: Interoperable high power charging systems; 
charger-vehicle interoperability; Smart tools for fleet level optimisation; and Vehicle 
solutions for energy management and storage. 
• Use Cases, providing information about the core demonstrations structured in 
three thematic pillars: Pillar I Electric Buses; Pillar II Electric Trucks; and Pillar III 
Electric Vans.  
Even if these modules are deemed to be static, they will be updated and extended 
according to the project development. 
The dynamic information includes: 
• News & Events: Recent news about the project activities and results, and more 
general highlights in the field or electric mobility as well as upcoming events 
calendar incl. information about the events in which ASSURED will participate or 
which are relevant to the project; 
• Publications: All issues of the ASSURED newsletter, flyers, presentations, etc. 
including a Results section with the ASSURED public deliverables that can be 
accessed after registration; 
• Media & Links: this section will be regularly updated with articles and other 
materials about the project to create a virtual library as well as to provide useful 
links to relevant information related to the project. 
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Additionally, the website includes a contact section with contact details and a contact 
form, which allows to send a direct e-mail to the coordinator for any questions or 
comments. A Private Area allows an access to the Cooperative Tool only for the 
Consortium members. 
The ASSURED website is modern and user-friendly. The layout is clean and minimalistic, 
able to transmit the innovativeness of the project, clear, well-spaced and illustrated with 
pictures of the project Use Cases and key innovations. 
The one-page layout allows to freely move from one module to another without getting 
lost, increasing the user positive user experience. Great care is taken of the editorial part 
of the website, with simple, clear and precise language even when the project topic is 
highly technical.  
The website is regularly updated with news, events and publications, which depict the 
progress of the project and provide fresh information to the regular visitor. The website is 
accessible from any devices: laptops, tablets and smartphones as the format adapts 
automatically to the device of the visitor. 
Additionally, a regular use of Google Analytics (a service offered by Google generating 
detailed statistics about a website’s traffic and traffic sources while respecting the privacy 
of the end-users), allows to keep track for instance of the number of visits, or from which 
country the website is accessed. This is a helpful tool to assess the success of the 
website. 
Target 
Visibility – Visits <10,000 = poor; 10,000-20,000 = good; >20,000 = excellent 
Material downloads  <500 = poor; 500-700 = good; >700 = excellent 
6.2 E-NEWSLETTER 
The ASSURED e-newsletter will be released every six months in order to provide to 
relevant audiences up-to-date information about the project, sent to relevant stakeholders 
beyond the project community, uploaded on the project website. Timing for the release 
shall be flexible as it depends on the evolution of the project activities.  
The e-newsletter template will be designed accordingly to the project visuals which 
strengthens the project identity. The e-newsletter will be accessible through any Internet 
browser as well as a smartphone. Subscription to the e-newsletter is visibly displayed on 
the main page of the project and it is possible to subscribe/unsubscribe at any time. When 
it comes to the release of a new issue of the e-newsletter, only e-mail subscribed for the 
newsletter are used, respecting subscribers’ privacy and spam policy. Past issues of the 
e-newsletter will be placed on the website in the section “Publications” to be accessible to 
all visitors shortly after its release. 
6.3 DEDICATED PUBLICATIONS 
All publications will be uploaded on the ASSURED website whenever possible and will be 
widely spread through all communication channels (social media, links on blogs and 
online articles, etc.). The promotional material will be produced in various forms (e.g. 
brochures, posters, etc.) to ensure that different audiences can access them in the most 
suitable format.  
6.3.1 The ASSURED Brochure 
A project brochure will be developed to present the project at meetings, fairs and 
conferences. The general project brochure will be updated once during the project 
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lifetime, according to its development in order to provide up to date information about 
ASSURED: the first issue will describe the project and its objectives while the final one will 
include the main achievements of the project and the main results of the Use Cases. The 
brochure will be available to all the project partners and will be widely distributed at all 
events in which ASSURED takes part. It will also be downloadable from the ASSURED 
website. 
Target 
Brochure/leaflet distribution <2,000= poor; 2,000-5,000= good; >5,000= excellent 
Additionally, one page dedicated leaflet for each WP7 Use Case sites and bigger 
dedicated leaflet for each WP8 Use Case will be developed and published both 
individually and as a single folder at the end of the project.  
6.3.2 Videos 
The Use Cases will be also presented in four short videos. The videos will be edited in 
one film in order to showcase the use cases in a dynamic way. All videos will be available 
on the ASSURED YouTube playlist linked also to the UITP channel.  
Target 
Number of views per video  <200 = poor, 200-300 = good, >300 = excellent 
 
6.3.3 Scientific Papers 
ASSURED will undertake all efforts to submit scientific papers about the project 
developments to renowned journals and to present the project findings in international 
relevant conferences and events through papers, oral presentations and exhibitions. The 
main project achievements will be presented to relevant technical journals in the domain 
of energy and smart grids to promote the standards developed in the project as well as 
the new knowledge elicited to help foster this market. 
Publication of results in journals & reference publications in the field, both those oriented 
to specific aspects (i.e. Fast Charging Solutions) as well as domain specific (i.e. 
Transportation Research). Relevant journals have been already identified (to be reviewed 
once the project starts): IEEE Power & Energy Magazine; IEEE Transactions on Energy 
Conversion; Applied Energy; Energy; Journal of power Sources. 
The project scientific dissemination will be supported by publications in peer reviewed 
journals and conferences. An initial list of potential journals that will be targeted as 
dissemination outlets has been created by ICCS and can be found in Annex 3. A calendar 
of potential conferences to submit scientific papers and publications is also scheduled to 
be curated during the next months. As a part of the dissemination strategy, the academic 
partners (ICCS, POLITO, VUB) will keep these lists updated in accordance with the 
obtained results. The lists will be uploaded to the ASSURED shared online workspace. 
The academic partners will be motivated by ICCS at regular intervals in order to refer to 
the lists. 
Target 
Number of papers submitted  <10 = poor, 10-15 = good, >15 = excellent 
 
6.3.4 Other Publications 
Additionally, ASSURED intends to release one publication to present the technology 
results of the project addressed to technology providers and industry domain, and one 
about the interoperability achievement addressed to the urban mobility actors (PTOs, 
PTAs, cities and utility companies). According to the available budget, the ASSURED 
Consortium could decide to publish other publications following specific needs or ad-hoc 
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developments in the project activities. A Dissemination report will be produced at the end 
of the project (for the Final Conference) as a testimony and account of the acquired 
experiences. 
6.4 EVENTS 
6.4.1 ASSURED Events 
ASSURED will organize a series of public events for dissemination, consultation, and 
knowledge exchange purposes, e.g.: 
• Launch Events as an opportunity to present the project, its objectives and 
expected results and generate awareness and expectation about the project 
outcomes. 
• Final Conference towards the end of the project to present the project results in a 
high-level final dissemination event gathering all the Consortium members and the 
key stakeholders external to the Consortium. 
• Eight Open Workshops with PT, cities and utility stakeholders. Such workshops 
will be held in order to support the activities of the project WPs, and to provide a 
clear contribution from a wide representative of users. Such workshops will be 
dedicated to the following topics:  
o City and Operators Strategies and Needs (WP2);  
o Electrified urban bus innovation (WP7), utility e-truck operation (WP7 & 
WP8), scaling up e-bus fleet management (WP8), two workshops about 
bus-charger interoperability (WP4 & WP8), bus-truck interoperability 
(WP8), exploitation (WP10).  
• One event per each WP8 Use Case with the presence of the local decision-
makers, local and national press, as well as local transport stakeholders. Such 
event will be combined with the dedicated Open Workshops. 
All the workshops will be organised by UITP with the support of POLIS for the presence of 
city and freight representatives, and in the case of the WP8 Use Cases supported also by 
the local Use Case Leader. Workshops will also include relevant site visits, and will be 
combined with the organisation of the bi-annual User Groups and other events/meetings.  
A final ASSURED Workshops Report (D11.9) will summarise the outcomes of all the 
Workshops.  
Target 
Number of participant per public event <100 = poor, 100-150 = good, >150 = excellent 
 
6.4.2 Participation to External Events 
The participation in project-related or external events will help stimulate the public interest 
about ASSURED. The project visibility will be also enhanced through dedicated 
presentations in conferences and participation to exhibitions (at least 4 times per year), 
including scientific events (through ICCS and VUB, twice a year).  
UITP events will be excellent opportunities to inform municipalities, transport operators 
and mobility practitioners about ASSURED, in particular the biennial Bus Conference and 
the biennial UITP Summit (which brings together more than 2,000 participants from the 
public transport sector every two years).  
In addition, ASSURED Partners would also participate in external international events, 
thus giving a strong support in the dissemination activities such as (non-exhaustive list): 
TRA, ITSWORLD, IT-TRANS, POLIS and EUROCITIES Annual Conferences, CIVITAS 
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Annual Forum and national CIVINET events, smart-cities events, International Transport 
Forum, UTP European Mobility Exhibition, EEVC, Transports Publics, European Bus 
Forum, EV4SCC events, European Utility Week, InnoGrid2020+, EU Mobility Week or the 
Green Week and EUSEW. Attendance and participation at these events will enable 
ASSURED partners to reach out to the larger public, external stakeholders, and possibly 
Members of the European Parliament or Committee of the Regions. ASSURED will 
participate and eventually jointly organise events with other projects and initiatives like the 
e-Mobility Stakeholder Forum, CIVITAS, EUCAR, ERTRAC and Green Vehicle.  
Great care will be taken to select relevant events targeting different audiences and 
prepare dedicated messages, accordingly to the occasion. It is envisaged that research 
partners will represent ASSURED results in research conferences and as well all Use 
Cases may represent their results in workshops and conference (on demand).  
Target 
Number of participations in external 
events  
<20 = poor, 20-30 = good, >30 = excellent 
As indicated in the previous section, all these activities will be reported in the ASSURED 
Dissemination Report issued at the end of the project (D11.8). 
6.5 SOCIAL MEDIA 
Social media is a way to increase visibility and outreach. It offers a great opportunity to 
open the dialogue with the general public, allowing direct interaction and raising public 
awareness. As ASSURED deals with a strongly technical topic, the challenge is to 
approach the general public in an attractive and comprehensible way. For this reason, the 
communication about ASSURED in the social media will be tailored to the channel, as the 
target audience of each platform is different. For instance, the Facebook page will revert 
the element of interest and focus on messages about how the ASSURED topics (high 
power charging and interoperability) enable electric mobility in our cities. 
The social media channels foreseen within ASSURED are: 
• Facebook is a widely used social media website, mostly by younger audience and 
for private purposes. The ASSURED Facebook account will be set up as a follow-
up of the ZeEUS account to handover the ZeEUS followers to the ASSURED 
project. This way we ensure good visibility and the continuation of the 
electrification topic. The content posted includes news, events, promoting 
campaigns, pictures and videos, potentially of lighter and humorous nature in order 
to increase popularity of the project. The ultimate goal is to gather a high number 
of fans, which is mirrored by the number of likes.  
• Twitter is a tool to communicate with a network of professionals and experts. It 
should therefore contain quotes, facts and figures or articles. The content should 
be verified and of serious nature to increase project credibility. The ultimate goal is 
to gather a high number of followers, being retweeted and mentioned in other 
tweets.  
• LinkedIn is a platform used by professionals interested in developing their career 
and networking opportunities. The ASSURED group on LinkedIn (Annex 9) should 
be kept in a formal style, providing selected information about the project. The 
group should be updated at most once a week. 
• YouTube is a video sharing platform. The videos generated during the project as 
well as other relevant videos will be accessible in the ASSURED YouTube playlist 
linked also to the UITP channel. 
 Fast and Smart Charging Solutions for 
Full Size Urban Heavy Duty Applications 
D 11.1 
 
 
ASR-WP11-D-UIP-004-02 27 06/04/2018 
 
6.6 TRAINING 
During ZeEUS project, training session on the Electric Bus has been developed. Based on 
good practice in ZeEUS project, it was decided to continue with the provision of similar 
training in the course of ASSURED. Under the framework of ASSURED project, content of 
session(s) will be further elaborated and adapted – based on the following: 
• Evolution of the market for electric busses and HD vehicles in general.  
• Evolution of the relevant topics within ‘electric HD vehicles’ - field 
• Results and outcomes obtained in the framework of the ASSURED project 
Main target group for training are the city operators, responsible for the transport of goods 
and services. Training session(s) will be organised and provided by VUB. 
6.7 ROLE OF THE CONSORTIUM PARTNERS 
Under the supervision of the Coordinator (Noshin Omar) and the leadership of the User 
Community Manager (Umberto Guida) and Exploitation Manager (Clemente Fuggini), all 
partners are expected to proactively contribute to dissemination activities. To this end, 
roles and responsibilities of each partner will be clearly agreed through the present 
dissemination strategy, which constitutes a blueprint to follow in disseminating the work 
and results by the project partners through coordinated actions.  
The ASSURED consortium comprises of a high-level and complementary group of 
research institutes, strategic network organisations and private industrial partners from 12 
countries across Europe that guarantees operational excellence, scientific and technical 
soundness and high potential for exploitation. It contains a complete RTD chain involving 
universities, top national research & technology organisations, large Tier 1 automotive 
suppliers, engineering companies, large European vehicle OEMs electricity retail 
companies and distribution system operators, public authority operators, consultancy 
companies, and strategic network organisations.  
Dissemination and communication is a collaborative joint-task. All partners shall consider 
it as an opportunity to showcase their work and to make the most of it when interacting 
with the outside world. Beyond the contractual tasks of the dissemination and 
communication, all ASSURED partners can contribute to a wider and richer dissemination 
and communication. It is important that each partner considers which are the aspects and 
topics of his work that can be interesting for their target audience and informs the 
dissemination leader. From this interaction, surprising and interesting opportunities can 
arise in the form of more profiled and targeted actions, e.g. local launch events, 
workshops, public conferences, etc. The information and knowledge inside the 
Consortium is diverse and huge and hence it shall be consequently managed and 
exploited in order to achieve an effective and successful project dissemination. 
For this, the dissemination and communication leader will periodically remind the 
ASSURED partners to provide graphic materials and information to populate the website 
as well as the social media channels that shall be perceived by the partners quasi as 
“own”.  
With the aim of widening the dissemination of the project, UITP encourages the 
ASSURED partners to provide information to their partners and contacts about the project 
activities and evolution. These activities can range from the distribution of press releases, 
especially in the Use Case cities (Barcelona, Osnabruck, Gothenburg, Eindhoven), to 
including information about the project in newsletters (e.g. POLIS), or display of 
information on the screens on board of the vehicles (pilot cities), presenting a scientific 
posters (academic partners), etc. 
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Further dissemination is also achieved through the UITP bodies as ASSURED is usually 
part of the agenda of various UITP Committees and Commissions. The UITP bodies are 
excellent platforms to share the project activities and its results with international experts 
of public transport, thus enlarging the knowledge about the project worldwide. ASSURED 
has been presented to all relevant UITP bodies, but links are particularly strong between 
ASSURED and the UITP Bus Committee, the UITP IT (Information Technology) 
Commission, the UITP VEI (Vehicle Equipment Industry) Committee and the UITP 
Organising Authority Committee. Some of the members of these bodies are also involved 
in ASSURED as Consortium partners.  
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7. The ASSURED User Group 
The objective of the ASSURED User Group is to maximise the engagement of the 
stakeholders’ community, enlarge the assessment and validation of the ASSURED 
outcomes through independent expertise. 
With this purpose, the ASSURED User Group will be created under the coordination of 
UITP that will select a group of around 20 PTOs, PTAs and cities. The User Group 
members will follow the project progress, participate actively in debates, discussions, and 
assessment exercises on major issues that arise during the project. The User Group will 
provide valuable advice and external feedback on the project advancements and enable 
the Consortium to widen the project results, adapting them to the needs of specific 
stakeholders. 
The User Group will also serve as platform where the members will be able to enlarge 
their knowledge on the ASSURED topics and also introduce questions relevant to their 
daily business into the common arena of European experts and relevant stakeholders. 
The ASSURED UG will actively follow and contribute to the project activities, for instance 
supporting the identification of the needs of local authorities for the deployment of high 
power charging infrastructure for urban commercial electric vehicles, or the selection and 
assessment of the operational KPIs. 
The UG will meet twice a year and its work will be complemented by a set of workshops 
dedicated to key aspects of the ASSURED project. Some of the possible topics are: 
• City and Operators Strategies and Needs (WP2): organised jointly with POLIS and 
the project cities actors.  
• Electrified urban bus innovation (WP7) 
• Utility e-truck operation (WP7 & WP8) 
• Scaling up e-bus fleet management (WP8) 
• Bus-charger interoperability (WP4 & WP8) 
• Bus-truck interoperability (WP8) 
• Exploitation of results (WP10). 
If appropriate, training materials and policy briefs can be released to inform policy makers 
and standardisation bodies about the UG and project results. 
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8. Networking Activities 
The outreach of the ASSURED project will be reinforced by joint dissemination activities 
with other thematically related projects and initiatives in line with the strategical 
management of the project. ASSURED will support the organisation of joint events with 
interested thematically related projects. 
UITP will exploit existing strong links developed within the ZeEUS project 
(www.zeeus.eu), ELIPTIC (www.eliptic-project.eu), the e-Mobility Stakeholder Forum and 
the market-place EV4SCC (Electric Vehicle for Smart Cities and Communities).  
Additionally, the UITP Bus Committee, Trolley Bus Committee, VEI Committee and all 
relevant UITP Bodies are pillars for joint outreach activities.  
VUB will be the main link to ASSURED and the stakeholders such as the European Green 
Vehicle Initiative, the European Road Transport Research Advisory Council (ERTRAC), 
European Automobile Manufacturers Association and European Association Automotive 
Supplier.  
POLIS will be responsible for establishing a link with the EAFO (European Alternative 
Fuels Observatory) to support the inclusion of relevant information on the portal. POLIS 
will also disseminate the ASSURED results to its network of key local decision makers, 
engaging a large number of cities and regions in providing and exchanging experiences 
on the impact of electric vehicles on their transport and energy systems.  
Rupprecht Consulting will be the main contact for the SUMP related activities. 
 
 
Target 
Number of liaison initiatives <5 = poor, 5-7 = good, >7 = excellent 
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9. Tracking Dissemination 
To ensure a proper reporting and logging of the dissemination efforts, a communication 
tracker has been developed that will be updated regularly by UITP and after the progress 
report filled by all the project partners. This dissemination tracker (in a format of an Excel 
file) will form the basis for monitoring dissemination and remediating gaps in the 
implementation of this strategy. It will also allow to closely follow all the dissemination 
activities while keeping a global view of the ongoing communication activities.  
Consortium Partners will be regularly invited to send their dissemination feedbacks to 
UITP (articles, interviews, participation or organisation of events, etc.).  
The collected information will include participated events and published articles. Feedback 
from participants to events and readers of the ASSURED different communications will be 
collected and used as quality control tool to progressively tailor the dissemination to the 
target audience. 
The partner ICCS will develop a procedure to monitor the submission of and to encourage 
the academic partners (VUB, POLITO, ICCS) to submit scientific papers. 
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10. Measuring the Impact 
An effective dissemination strategy will only continue to be effective if it is considered as 
an evolving and constantly developing process. The environment around ASSURED as 
well as the contexts within which the target audiences are working will change during the 
lifecycle of the project. With this in mlind, suitable mechanisms will be set up for reviewing 
the dissemination progress and the extent to which the dissemination strategy is meeting 
the objectives. Discussions on the applicable strategy for most dissemination and 
communication actions will always include the relevant partners who are the best allies in 
understanding the evolution of the environment. 
Sub-levels of 
dissemination 
Target Groups Tools & Means Criteria for Success 
Awareness & 
Understanding 
Institutions, 
PTO, PTA, 
DSO and 
energy 
suppliers, 
citizens 
Events presentations 
Promotional tools: digital 
(website, e-NL, 
campaigns, mailings) 
and publications 
(brochures, roll-up, 
posters, etc.) 
Presence on and through 
stands 
Dedicated meetings 
Number of visits on the website 
Number of attendees to events 
Number of attendees where 
ASSURED is presented 
(presentations, posters, stands, etc.) 
Number of registrations to the e-
newsletter 
Number of Facebook fans 
Number of Twitter followers 
Number of members of LinkedIn 
Group 
Support & 
Favourability 
PTA, PTO, 
OEMs, energy 
suppliers, 
academia, 
journalists 
Events 
Press and media 
coverage 
Social media 
Dedicated meetings 
Number of invitations received to 
present ASSURED to the 
stakeholders 
Number of press articles published 
about ASSURED and language 
diversity of such press coverage 
Number of Twitter followers and 
general figure of Twitter Retweets 
Number of Linked-in Group 
Members 
Involvement PTA, PTO, 
cities, DSO, 
energy 
suppliers 
Participation to the 
ASSURED UG and 
Standardisation Group 
Number and geographic diversity of 
the UG members Achievements of 
the Working Groups 
Commitment PTO, PTA ASSURED 
User Group 
Number of PTO & PTA participating 
in the ASSURED UG  
Quality level of the UG events and 
publications 
Quality of interactions as part of the 
ASSURED UG 
Increasing knowledge elicited during 
the UG events and gathered in the 
project publications 
 
Table 3. Measuring the Impact 
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11. Guidelines and Rules for Dissemination and 
Communication  
The ASSURED Communication & Dissemination Guidelines and Rules are described 
below to provide partners with the framework in which any communication and 
dissemination activity has to take place in order to make the most of it and to avoid the 
diffusion of erroneous information or in a way that is not line with the ASSURED visual 
identity. Together with the indications described in section 12.7 Role of Consortium 
Partners. 
All communication resources are explored, as well as the communication channels of the 
partners. The dissemination partners are also encouraged to collaborate and organise 
joint actions, e.g. workshop, stand.  
A unified message not only increases visibility, but also shows a strength consortium. The 
dissemination opportunities that arise during the lifetime of the project will be carefully 
examined and evaluated on the basis of relevance, added value, and budget required and 
available. When disseminating the project in all relevant events at local, national, 
European and international level as well as through other channels, partners will apply the 
ASSURED Dissemination and Communication Guidelines & Rules, in line with the rules of 
the Grant Agreement and the Consortium Agreement and provided together with the 
Communication Tool Kit. 
UITP will safeguard the appropriate use of the Guidelines & Rules and send regular 
reminders to the consortium if necessary. Additionally, partners are requested to share 
with the dissemination leader communication materials (speeches, presentations, posters) 
in the draft stage. Whenever needed, the materials will be adapted to convey the right 
message and include all necessary elements (e.g. information about the EU funding and 
the EU flag). 
The following rules have to be considered by all Partners in any communication foreseen: 
• Consortium Agreement, Article 8.4.2. Dissemination of own (including jointly 
owned) Results  
“(...) During the Project and for a period of 1 year after the end of the Project, the 
Dissemination of own Results by one or several Parties including but not restricted to 
publications and presentations, shall be governed by the procedure of Article 29.1 of the 
Grant Agreement subject to the following provisions. 
Prior notice of any planned publication shall be given to the other Parties at least 45 
calendar days before the publication. Any objection to the planned publication shall be 
made in accordance with the Grant Agreement in writing to the Coordinator and to the 
Party or Parties proposing the Dissemination within 30 calendar days after receipt of the 
notice. If no objection is made within the time limit stated above, a reminder is to be sent. 
The publication is permitted 10 calendar days after sending the reminder, provided that 
dissemination does not contain any confidential information of other Beneficiaries.” 
• Grant Agreement, Article 38 Promoting the Action and Visibility of EU 
Funding 
“(…) The beneficiaries must promote the action and its results, by providing targeted 
information to multiple audiences (including the media and the public) in a strategic and 
effective manner. This does not change the dissemination obligations in Article 29, the 
confidentiality obligations in Article 36 or the security obligations in Article 37, all of which 
still apply. Before engaging in a communication activity expected to have a major media 
impact, the beneficiaries must inform the Agency (see Article 52).  
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Unless the Agency requests or agrees otherwise or unless it is impossible, any 
communication activity related to the action (including in electronic form, via social media, 
etc.) and any infrastructure, equipment and major results funded by the grant must display 
the EU emblem and include the following text: 
• For communication activities: “This project has received funding from the 
European Union’s Horizon 2020 research and innovation programme under 
grant agreement No 769850”. 
• For infrastructure, equipment and major results: “This [infrastructure] 
[equipment] [insert type of result] is part of a project that has received funding 
from the European Union’s Horizon 2020 research and innovation programme 
under grant agreement No 769850”. 
When displayed together with another logo, the EU emblem must have appropriate 
prominence. For the purposes of their obligations under this Article, the beneficiaries may 
use the EU emblem without first obtaining approval from the Agency. “ 
11.1 KNOWLEDGE MANAGEMENT AND PROTECTION 
Throughout the project, the consortium will continuously contribute to generating the new 
knowledge that will be instrumental for shaping the expected project outcomes, several of 
which may qualify for Intellectual Property (IP) protection. On the other side, it is an 
obligation and will also be of the interest of the consortium to widely disseminate the 
proposed new methods and tools including through qualified scientific publications, open 
access to which will have to be provided. In order to comply with the obligation to 
disseminate results as well as open access rules and obligations, whilst safeguarding at 
the same time the rights of the consortium partners to protect their IP thus enhancing the 
chances of an effective commercial exploitation of the project results, a strategy aimed at 
a proper management of the generated knowledge will be considered in the project. This 
strategy will be coordinated with the communication and dissemination strategy, will aim 
at ensuring that activities are duly carried out without endangering the rights of the 
consortium partners to protect their IP. The following table shows the main actions 
regarding the IPR management with the aim to identify, track, manage and protect the 
project results. 
 
Phases Objectives Actions 
Pre-existing 
Know-How 
Protection for 
partners 
Identify knowledge brought by partners (Pre-Existing 
Know- how); 
Identify use of knowledge without infringing IPRs 
Register 
Document 
Using outside 
the project 
Determine the IPR protection for the use of pre-existing 
know-how outside the project 
Results Definition of IP 
exploitation 
strategies 
Exploitation intention of each partners; Rights of 
participants to license third parties; Rights-duties of each 
participant to apply for patents; Restrictions on public 
announcement. 
IP 
Exploitation 
Plan 
IPR 
identification 
Identify all expected IPRs needing protection and specify 
their treatment; Identify unexpected protectable results 
Define IP 
needing 
protection 
Definition of 
contingency 
plan 
Ensure access to relevant IPRs for remaining members in 
case a participant withdraws; Specify the ways through 
which disagreements on IPR may be settled 
Contingency 
Plan 
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Potential 
patentable 
results 
Traceability of knowledge generation Basic 
intervention 
report 
IPR register  ASSURED contact point inside and outside consortium Patent 
 
Table 4. Knowledge & Management Protection: Objectives and Actions 
11.2 STRATEGY AND PROCEDURES FOR THE MANAGEMENT OF 
INTELLECTUAL PROPERTY 
The strategy and procedures for the management of Intellectual Property (IP) take into 
account the principles set in the Model Grant Agreement2 and in the Consortium 
Agreement3. General principles are summarized as follows: 
• Ownership of results4: in full compliance with the Model Grant Agreement and the 
Consortium Agreement, results are owned by the beneficiary that generates them. 
• Joint ownership by several beneficiaries: whenever results have been jointly 
generated by two or more beneficiaries and it is not possible to establish the 
respective contribution of each beneficiary, or separate them for the purpose of 
applying for, obtaining or maintaining their protection, such results shall be jointly 
owned by the beneficiaries, which generated them. Owners must agree (in writing) 
on the allocation and terms of exercise of their joint ownership (‘joint ownership 
agreement’) and may grant non-exclusive licences to third parties to exploit jointly-
owned results (without any right to sub-license), if the other joint owners are given 
at least 45 days advance notice and fair and reasonable conditions5. Once the 
results have been generated, joint owners may also agree (in writing) to apply 
another regime than joint ownership (e.g. transfer to other owner/s with access 
rights). 
• Agreement on background6: the beneficiaries will identify and agree (in writing) on 
the background for the action (‘agreement on background’). Background will be 
clearly identified within the Consortium Agreement and the ‘agreement on 
background’ will be an integral part of the Consortium Agreement, which will be 
concluded among the partners before the Grant Agreement is signed. 
• Access rights7: the beneficiaries will give each other access (on a royalty-free 
basis) to background needed to implement their own tasks under the action. The 
beneficiaries will moreover give each other access (under fair and reasonable 
conditions) to background needed for exploiting their own results, unless the 
beneficiary that holds the background has (before acceding to the Grant 
Agreement) informed the other beneficiaries that access to its background is 
subject to legal restrictions or limits. 
Based on the assessment of the background of the consortium partners and 
monitoring of the partners’ potential contribution to new IP generation, a detailed IP 
                                                                    
 
2 Annotated Model Grant Agreement, Version 2.0.1, 12 May 2015 
3 Based on the DESCA Horizon 2020 Model Consortium Agreement, Version 1.2, February 2016 
4 Any (tangible or intangible) output of the action such as data, knowledge or information, whatever its form or nature, 
whether it can be protected or not that is generated in the action, as well as any rights attached to it, including IPR 
5 Appropriate conditions, including possible financial terms or royalty-free conditions, taking into account the specific 
circumstances of the request for access, for example the actual or potential value of the results or background to which 
access is requested and/or the scope, duration or other characteristics of the exploitation envisaged. 
6 Any data, know-how or information – whatever its form or nature (tangible or intangible), including any rights such as IPR 
that is held by the beneficiaries before their accession to the Grant Agreement, and is needed to implement the action or 
exploit the results. 
7 Rights to use results or background under the terms and conditions laid down in the Grant Agreement. 
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protection plan internal to the consortium will be elaborated. While being instrumental 
for IP management within the project, this strategy will be at the same time a relevant 
input for the exploitation plan. In line with the Model Grant Agreement, the project has 
a policy of protection of the project’s results whenever results are expected to be 
industrially exploitable and protecting them is possible, reasonable and justified. 
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12. Annexes 
12.1 ANNEX I. VISUAL IDENTITY GUIDE 
The present Visual Identity Guide is a key strategic document for the ASSURED partners, 
who can find here guidelines on how to communicate the project goals, progress and 
results. 
Partners are invited to accurately follow these guidelines whenever they are 
representing the project through various types of dissemination materials. 
The following main elements are detailed in this section and in the pdf attached 
ASSURED Graphic Charter: 
• Logo 
• Dos and Don’ts 
• Colours 
• Typography 
At any time, Partners will take into account the following: 
• The logo must appear in all official project communications and may not be 
modified in any way: colours, size and proportions, etc. 
• Please also take into account that ALL public communication on ASSURED must 
include the EC logo and the disclaimer as indicated in section 7. Guidelines and 
Rules for Dissemination and Communication. 
The Guide is attached as a pdf file: ASSURED Graphic Charter. 
 
 
 
 
 
  
 Fast and Smart Charging Solutions for 
Full Size Urban Heavy Duty Applications 
D 11.1 
 
 
ASR-WP11-D-UIP-004-02 38 06/04/2018 
 
 
12.2 ANNEX II. ASSURED TEMPLATES 
12.2.1 Power Point 
 
 
Figure 3. ASSURED Power Point Template - Cover 
 
Figure 4. ASSURED Power Point Template - Page 
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12.2.2 Word  
 
Figure 5. Word Document Template - Cover 
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12.3 ANNEX 3. LIST OF SCIENTIFIC JOURNALS PROPOSED BY ICCS  
No.  Title of journal/magazine Publisher Website Description 
1. 
IEEE Transactions on 
Intelligent 
Transportation Systems 
journal 
ITS Society http://http://sites.ieee.org/itss/     Subject: Bioengineering; Computing & Processing (Hardware/Software); Fields, Waves & Electromagnetics; Transportation 
2. IET Intelligent Transport Systems Journal     
Institution of 
Engineering 
and 
Technology 
http://digital-library.theiet.org/IET-ITS 
ET Intelligent Transport Systems is an interdisciplinary journal devoted to 
research into the practical applications of ITS and infrastructures. The scope 
of the journal includes the following: Information collection and processing; In-
vehicle ITS, safety and vulnerable road user aspects; ITS aspects of electric 
vehicles; Public transport; Demand management and electronic payment 
systems; Traffic management; Fleet and public transport logistics; Emergency 
and incident management; Policy and institutional issues; Interoperability, 
standards and architectures; Deployment and evaluation; Sustainability and 
environmental issues; Funding scenarios; Enforcement; Human machine 
interaction; Education, training and outreach; Deployments with enabling 
technologies. 
3. Signal Processing journal     Elsevier B.V. 
http://www.journals.elsevier.com/signal-
processing/     
Subject areas covered by the journal include: Signal Theory; Stochastic 
Processes; Detection and Estimation; Spectral Analysis; Filtering; Signal 
Processing Systems; Software Developments; Image Processing; Pattern 
Recognition; Optical Signal Processing; Digital Signal Processing; Multi-
dimensional Signal Processing; Communication Signal Processing; 
Biomedical Signal Processing; Geophysical and Astrophysical Signal 
Processing; Earth Resources Signal Processing; Acoustic and Vibration 
Signal Processing; Data Processing; Remote Sensing; Signal Processing 
Technology; Speech Processing; Radar Signal Processing; Sonar Signal 
Processing; Industrial Applications; New Applications. 
4. 
Journal of Intelligent 
Transportation 
Systems: Technology, 
Planning, and 
Operations 
Taylor & 
Francis 
http://www.tandf.co.uk/journals/titles/15472
450.asp 
subject clarification: Aerospace & Air Transport Industries; Automotive 
Technology & Engineering; Civil, Environmental and Geotechnical 
Engineering; Computer Science; Economics, Finance, Business & Industry; 
Engineering & Technology; Industry & Industrial Studies; Intelligent & 
Automated Transport System Technology; Location Based Services; 
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Networks; Power & Energy; Railway Transport Industries; Road Transport 
Industries; Shipping Industries; Systems & Computer Architecture; Transport 
& Vehicle Engineering; Transport Industries; Transportation Engineering 
5. International Journal of Vehicular Technology 
Hindawi 
publishing 
corporation 
http://www.hindawi.com/journals/ijvt/guideli
nes/ 
International Journal of Vehicular Technology is a peer-reviewed, open access 
journal that publishes original research articles as well as review articles in all 
areas of vehicular technology. 
7. 
International Journal of 
Intelligent 
Transportation Systems 
Research 
Springer http://www.its-jp.org/journal/ 
The journal serves a multi-disciplinary set of researchers and specialists in 
fields ranging from transportation, electrical, mechanical, and traffic 
engineering, as well as in policy planning, economics, and psychology. It 
reaches across disciplines to find solutions to the difficult issues surrounding 
the future transportation system and its impact on society. 
8. 
IEEE Intelligent 
Transportation Systems 
Magazine 
IEEE  ITSS http://sites.ieee.org/itss/introduction/magazine/ 
Innovations in mobility require close interaction between research and 
practitioners in all aspects of Intelligent Transportation Systems. As the new 
dissemination magazine of the IEEE ITS Society, the IEEE Intelligent 
Transportation System Magazine establishes an interdisciplinary forum 
connecting experts in all fields of ITS. It publishes news on ITS as well as 
peer-reviewed articles quarterly that provide innovative research ideas and 
application results; report significant application case studies, and raise 
awareness of pressing research and application challenges in all areas of 
Intelligent Transportation Systems. 
9. Electrical Systems in Transportation IET 
http://ieeexplore.ieee.org/xpl/aboutJournal.j
sp?punumber=5704588 
IET Electrical Systems in Transportation is aimed at all aspects of electrical 
power systems in modern transport applications including generation, storage, 
distribution and utilisation. 
10. IEEE Transactions on Smart Grid IEEE TSG 
http://ieeexplore.ieee.org/xpl/RecentIssue.j
sp?punumber=5165411 
The IEEE Transactions on Smart Grid (TSG) is intended to be a cross 
disciplinary and internationally archival journal aimed at disseminating the 
results of research on smart grid that relates to energy generation, 
transmission, distribution, and delivery. 
11. IEEE Power & Energy Magazine 
IEEE Power & 
Energy 
Society 
http://magazine.ieee-pes.org/  
The award winning IEEE Power & Energy Magazine is a bimonthly publication 
of the IEEE Power & Energy Society. It is made available to members of the 
Society at no additional cost, and to non-members by subscription. The 
adjunct to the magazine is the monthly PES eNews Update. 
12. IEEE Transactions on Energy Conversion 
IEEE Power & 
Energy 
Society 
http://ieeexplore.ieee.org/xpl/aboutJournal.j
sp?punumber=60 
The IEEE Transactions on Energy Conversion includes in its venue the 
research, development, design, application, construction, installation, 
operation, analysis and control of electric power generating and energy 
storage equipment (along with conventional, cogeneration, nuclear, distributed 
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Table 5. List of Scientific Journals 
 
 
 
or renewable sources, central station and grid connection). The scope also 
includes electromechanical energy conversion, electric machinery, devices, 
systems and facilities for the safe, reliable, and economic generation and 
utilization of electrical energy for general industrial, commercial, public, and 
domestic consumption of electrical energy. 
13. Applied Energy Elsevier B.V. https://www.journals.elsevier.com/applied-energy 
Applied Energy provides a forum for information on innovation, research, 
development and demonstration in the areas of energy conversion and 
conservation, the optimal use of energy resources, analysis and optimization 
of energy processes, mitigation of environmental pollutants, and sustainable 
energy systems. The journal publishes original papers, review articles, 
technical notes, and letters to the editor. Authors are encouraged to submit 
manuscripts which bridge the gaps between research, development and 
implementation. 
14. Energy Elsevier B.V. https://www.journals.elsevier.com/energy/ 
Energy is an international, multi-disciplinary journal in energy engineering and 
research. The journal aims to be a leading peer-reviewed platform and an 
authoritative source of information for analyses, reviews and evaluations 
related to energy. The journal covers research in mechanical engineering and 
thermal sciences, with a strong focus on energy analysis, energy modelling 
and prediction, integrated energy systems, energy planning and energy 
management. The journal also welcomes papers on related topics such as 
energy conservation, energy efficiency, biomass and bioenergy, renewable 
energy, electricity supply and demand, energy storage, energy in buildings, 
and on economic and policy issues, provided such topics are within the 
context of the broader multi-disciplinary scope of Energy. 
15. Journal of Power Sources Elsevier B.V. 
https://www.journals.elsevier.com/journal-
of-power-sources 
Journal of Power Sources is the journal for researchers and technologists 
interested in all aspects of the science, technology and applications of sources 
of electrochemical power. Journal of Power Sources publishes original 
research and reviews about the science and applications of primary and 
secondary batteries, fuel cells, supercapacitors and photo-electrochemical 
cells. Topics considered include the research, development and applications 
of nanomaterials and novel componentry for these devices. 
